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Previous Experience Social Capital and Smallholders’
E—-commerce Adoption

ZENG Yiwu CHEN Yongfu GUO Hongdong

Abstract: Focused on smallholders in the same region and industry this paper aims to exam—
ine the relationship among previous experience social capital and smallholders’ e—commerce a—
doption.Based on the existing literature this paper proposes several hypotheses and conducts an
empirical study using the instrumental variable approach and mediating effect model.The data was
collected from 895 rural households who plant flowers and trees in Shuyang County Jiangsu Prov—
ince. We find that previous work experience has a negative influence while previous
entrepreneurial experience previous training experience and social capital have positive effects on
smallholders’ e—commerce adoption behavior. Besides social capital plays a partial intermediate
role in both previous entrepreneurial experience and smallholders” e —commerce adoption and
previous training experience and smallholders’ e—commerce adoption.On the premise of following
the behavior rules of smallholders’ e—commerce adoption and respecting their own wishes the
government could reasonably guide farmers to engage in e—commerce entrepreneurship through in—
cubating € —commerce leaders providing e —commerce skills training and establishing entrepre—
neurial experience exchange platforms.

Keywords: Farmers’ entrepreneurship; E—commerce entrepreneurship; Previous experience;

Social capital



